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CONSUMER PROTECTION TELEMARKETING ACT. If you were to stop a moment and
think about the foremost means of cOllUl1unication throughout the world what
would you think of most likely the telephone. For most the function
the telephone serves is a positive one. It is a means by which to conduct
business. It is a link to our loved ones, family and friends.
There are some, however, with a persuasive message and a desire
to steal for whom the telephone is much, much more -- for whom it has become
a powerful weapon by which to perpetuate telemarketing fraud. Few are aware
just how widespread this practice is, but a study conducted by the National
Consumers League shows that 9 out of 10 Americans have been approached by
telephone scam artists, and 3 out of 10 have responded at some time to these
fraudulent and deceptive offers. These schemes range from postcards or
phone calls that promise consumers they already have won a big prize to
telephone calls that promise help for parents to recover child support
payments, or from deadbeat ex-spouses to solicitations for dirt-cheap land
where bogus deeds are provided to the unfortunate consumer.
Just who are the victims of this deception? Any of us can be targets,
but statistics show that the most likely candidates are the elderly, the
unemployed, the poor, those with a poor cOllUl1and of the English language,
and children. In general, there are three classes of victims of telemarketing
fraud. First, actual consumers and purchasers; second, credit card companies,
that often must absorb the credit charge when the purchaser discovers the
fraud and refuses to pay the charge; and third, legitimate telemarketing
companies that not only lose sales to fraudulent firms but also suffer
generally from the disrepute that such fraudulent firms bring to legitimate
telemarketing practices.
Fraudulent telemarketers have already gotten past the consumer's
front door and into their homes every time they make a phone call. Usually
by the time consumers discover they've been the victim of a scam all too
often the fraudulent telemarketer has left behind a rented room, a few phone
lines and no forwarding address.
The Federal Trade COllUl1ission estimates that the losses from this
type of fraud and deception run into the billions of dollars every year.
That is why Congress has acted to put an end to this deception. We have
passed legislation, the Consumer Protection Telemarketing Act, directing
the Federal Trade COllUl1ission (FTC) to undertake a rulemaking to prohibit
fraudulent, deceptive and abusive telemarketing activities. It is a measure
which allows state Attorneys General and other state consumer agencies to
use the powers of this Act to target fly-by-night telemarketers who make
deceptive long distance telemarketing calls and then skip across state lines
before state authorities are able to stop them under state law. The bill
also allows private rights of action in limited circumstances, and direc.ts
the FTC to establish a clearinghouse of information on telemarketers so
that consumers can better protect themselves.
Our hope in Congress is that passing this legislation will help
stop fly-by-night unscrupulous telemarketers from preying on the vulnerable
and the unsuspecting. This is good legislation for American consumers.
It is also good legislation for legitimate American businesses who responsibly
use telemarketing as a modern business tool.
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THE 1993 NEWSPAPER EDITING INTERll PROGRAM. If you are a college junior,
senior or graduate student and have ever thought about a career in journalism
then you will want to know that the Dow Jones Newspaper Fund is inviting
you to apply for the Fund' s 1993 Newspaper Editing Intern Program. I have
been advised that "the program offers a limited number of $1,000 scholarships
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to selected students, a paid summer internship at a daily newspaper or news
service, and two weeks of pre-internship training on a college, campus."
1992 marks the 25th year of the editing internship program which
has introduced more than 1,200 young people to the possibility of editing
as a career. The program. has quite a track record of success. In fae t,
more than half of the program's alumni are copy editors, reporters, graphic
designers and top ranking editors in the newspaper industry today.
Participating newspapers nationwide range in size from The Wall
Street Journal to the- Cape Cod Times. They include The Boston Globe, USA
TODAY, The Washington Post, San Jose Mercury News, The Columbus Dispatch,
Detroit Free Press, Post-Tribune, Asbury Park Press, The Kansas City Star
and The Salt Lake Tribune.
Applications are available from journalism schools or
campus placement offices or by calling the Newspaper Fund's toll
1-800-DOWFUND. Students may also write directly to the Fund






Each candidate must submit a complete application a 500 word
essay, a resume listing all colleges attended and jobs held, and a list
of college courses and grades. In addition, each applicant must complete
the one hour controlled editing/writing exercise supplied by the Newspaper
Fund to a professor who will act as a test monitor. The exercise must be
taken and postmarked by the 15 November deadline.
Lists of 45 designated test monitors, their colleges and phone numbers
will be distributed with applications. Students may check test dates and
locations with these monitors, their campus placement office, journalism
school or department, or the Newspaper'Fund.
A career in journalism offers many opportunities. It is
exciting field, and I want to encourage young people to seriously




COLUMBUS DAY. This coming Monday we celebrate the day Christopher Columbus
discovered America. October 12, 1992 marks the quincentennial of the Columbus
discovery. Across the nation, in Spain, and jointly between our two countries
there will be numerous ceremonies and celebrations commemorating this
monumental occasion in our nation's history.
The first Columbus Day celebration was held in 1792 when New York
City celebrated the 300th anniversary of Columbus' landing. A century later,
President Benjamin Harrison called for the people of the U S to celebrate
Columbus Day on the 400th anniversary of the event. Annually every year
since 1920 the day has been observed in America.
It's a special time to celebrate our heritage. It's a time, as
I mentioned in a recent newsletter discussing the 1492 exhibit currently
showing at the Library of Congress here in Washington, to think about the
significance, then and now, to people on both sides of the Atlantic of this
discovery, and of the major political and cultural changes which have occurred
in the ensuing years.
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VISITORS FROM HOME. Nancy and Bill Allen
of Edinburg; Mary Ann Rios, Ray Prewett,
all of McAllen; Bubba Wehman of Pleasanton;
of Aransas Pass; T Edward Mercer
Bi 11 Weeks, and Don Woodhouse,
Deyaun Boudreaux of Port Isabel.
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